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2. Use of Surveys 
 

Table 2.1:  Has the library surveyed alumni to find out their opinion of the 
library and its services? 

 Yes No 
Entire sample 17.95% 82.05% 

 
 

Table 2.2:  Has the library surveyed alumni to find out their opinion of the 
library and its services? Broken out by public or private status of the college. 

Public or Private Yes No 
Public 15.38% 84.62% 
Private 23.08% 76.92% 

 
 

Table 2.3:  Has the library surveyed alumni to find out their opinion of the 
library and its services? Broken out by annual full-time tuition, prior to 

deductions. 

Tuition Yes No 
Less than $7,500 13.33% 86.67% 
$7,500 to $24,999 23.08% 76.92% 
$25,000 or more 18.18% 81.82% 

 
 

Table 2.4:  Has the library surveyed alumni to find out their opinion of the 
library and its services? Broken out by full-time equivalent enrollment for all 

programs and divisions. 

Enrollment Yes No 
2,500 or less 36.36% 63.64% 

2,501 to 9,999 0.00% 100.00% 
10,000 or more 18.75% 81.25% 

 
 

Table 2.5:  Has the library surveyed alumni to find out their opinion of the 
library and its services? Broken out by type of college. 

Type of College Yes No 
Community college 20.00% 80.00% 

4-year college 33.33% 66.67% 
MA/PhD-granting college 11.11% 88.89% 

Research university 0.00% 100.00% 
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Table 2.6:  Has the library surveyed current students to find out their opinion of 
the library and its services? 

 Yes No 
Entire sample 84.62% 15.38% 

 
 

Table 2.7:  Has the library surveyed current students to find out their opinion of 
the library and its services? Broken out by public or private status of the college. 

Public or Private Yes No 
Public 88.46% 11.54% 
Private 76.92% 23.08% 

 
 

Table 2.8:  Has the library surveyed current students to find out their opinion of 
the library and its services? Broken out by annual full-time tuition, prior to 

deductions. 

Tuition Yes No 
Less than $7,500 86.67% 13.33% 
$7,500 to $24,999 92.31% 7.69% 
$25,000 or more 72.73% 27.27% 

 
 

Table 2.9:  Has the library surveyed current students to find out their opinion of 
the library and its services? Broken out by full-time equivalent enrollment for all 

programs and divisions. 

Enrollment Yes No 
2,500 or less 72.73% 27.27% 

2,501 to 9,999 83.33% 16.67% 
10,000 or more 93.75% 6.25% 

 
 

Table 2.10:  Has the library surveyed current students to find out their opinion of 
the library and its services? Broken out by type of college. 

Type of College Yes No 
Community college 90.00% 10.00% 

4-year college 66.67% 33.33% 
MA/PhD-granting college 100.00% 0.00% 

Research university 87.50% 12.50% 
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Table 2.11:  Has the library surveyed faculty to find out their opinion of the 
library and its services? 

 Yes No 
Entire sample 84.62% 15.38% 

 
 

Table 2.12:  Has the library surveyed faculty to find out their opinion of the 
library and its services? Broken out by public or private status of the college. 

Public or Private Yes No 
Public 92.31% 7.69% 
Private 69.23% 30.77% 

 
 

Table 2.13:  Has the library surveyed faculty to find out their opinion of the 
library and its services? Broken out by annual full-time tuition, prior to 

deductions. 

Tuition Yes No 
Less than $7,500 93.33% 6.67% 
$7,500 to $24,999 92.31% 7.69% 
$25,000 or more 63.64% 36.36% 

 
 

Table 2.14:  Has the library surveyed faculty to find out their opinion of the 
library and its services? Broken out by full-time equivalent enrollment for all 

programs and divisions. 

Enrollment Yes No 
2,500 or less 54.55% 45.45% 

2,501 to 9,999 91.67% 8.33% 
10,000 or more 100.00% 0.00% 

 
 

Table 2.15:  Has the library surveyed faculty to find out their opinion of the 
library and its services? Broken out by type of college. 

Type of College Yes No 
Community college 90.00% 10.00% 

4-year college 75.00% 25.00% 
MA/PhD-granting college 88.89% 11.11% 

Research university 87.50% 12.50% 
 
 


